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About Agent Academy 

developing talent and connecting young people to the creative and digital industry

learning from industry experts and leaders 

Here's a video to give you more insight into the work we do:  

campaigns CREATED by young people 

Our Team 

Ben DALTON- Programme Manager 

SOPHIA IQBAL - COMMUNICATIONS EXECUTIVE 

Ben Demba - STRATEGY EXECUTIVE

ZOE WALLACE - DIRECTOR

https://www.linkedin.com/in/sophiaiqbal1/
https://www.linkedin.com/in/zoe-wallace-ba685493/
https://www.linkedin.com/in/ben-demba-0b3564167/


you'll create a new campaign concept 
 
 

you'll learn the key components to creating an effective marketing campaign 
 

YOU'll understand the importance of knowing your audience 
 

You'll gain an understanding of different design tools 
 

 
 

the 4p's for your business idea 

CREATe your audience personas 

key message creation - what you need to say 

understanding campaign creation - the sales funnel + EAST 

campaign concept and design 

share in groups

WHAT WE WILL DO

 ACTIVITIES



The Four P's

The Mix 

Do you know what they are? 

Why is it called a mix?
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It’s called a mix because each part of it needs to work
together, whatever the combination to ensure that it is
successful overall.

Depending on the industry you are in and what the thing is
you are bringing to the marketing, different elements of the
marketing mix will matter more!
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Computers
Software
Accessories
Apple TV
Apple watch
iTunes

Premium Pricing
(quality)

Advertising
Offers

Student offers
Apple Stores
Online



Who is your audience?

How will you
reach them? 

Do you know who you are
talking to?
What matters to them? 

What do they read, watch
and do? 
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Over to you

Create your ideal
audience persona
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Key messages are the main points of
information you want your audience to
hear, understand, and remember. They
are bite-sized summations that say
what you do, why you do it, how you are
different, and what value you bring to
your customers.

KEY
MESSAGES



 WHAT IS EAST?
EASY 
ATTRACTIVE
SOCIAL
TIMELY
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KEY MESSAGES: 

WHAT IS YOUR HEADLINE MESSAGE? WHAT ELSE DO YOU NEED TO SAY? 

CAMPAIGN IDEA: 

HOW WILL YOUR CAMPAIGN GRAB THE ATTENTION OF YOUR AUDIENCE? WHAT DO YOU NEED TO DO
TO KEEP THEM INTERESTED? WHAT ACTION DO YOU WANT THEM TO TAKE? 

EASY: 

IS YOUR CAMPAIGN EASY TO UNDERSTAND? IS IT CLEAR WHY IT EXISTS AND WHAT YOU ARE ASKING
YOUR AUDIENCE TO DO? 

ATTRACTIVE: 

WHAT IMAGERY ARE YOU GOING TO USE? WILL IT BE IMAGE OR VIDEO LED? 

TIMELY: 

WHEN WILL YOU PUBLISH THE MESSAGE? IS THERE A TIME OF WEEK/MONTH/YEAR? WHERE DO YOU
WANT PEOPLE TO SEE IT?

SOCIAL: 

HOW WILL YOU AMPLIFY YOUR MESSAGE? COULD IT GO VIRAL? HOW DO YOU GET PEOPLE TO LIKE
AND SHARE? ARE THERE ANY INFLUENCERS THAT COULD HELP PROMOTE? 



Time to Present

Over to you
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